The elephant is in motion,
Are you ready to be a part of

India’s consumption?
UNION CONSUMPTION FUND

Ar: open ended equity scheme following consumption theme

s

NFO Opens: 1# December 2025

NFO Closes: 15 December 2025

Offer of Units of 10 each for cash during the New Fund Offer and
continuous offer for Units at MAY based prices (Face Value 710)
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Benefit From The Consumption Cycle
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

Union

Mutual Fund
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The Consumption Cycle - ljnio n

. A Catalyst for Long Term Economic Growth Mutual Fund
Of o
A change in
consumption results in India’s GDP 5plit (FY25)

orbital shift of the economic output.
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Source: FY 2024-I5 (150 Advanced Estimates) GOP data a3 per National Statistical Office (MN50)
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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The Four Pillars Powering 'jﬂ ion
India’s Consumption Story Mutual Fund
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Source: Nasscom, Industry Reports by Radseer Research & Analysis a5 avallabla on waww meesho.com & vwaww dumoflexdworld com

Mote; (P} represents future projections; Year of brth of Gen 22 1997-201 2 ; Year of birth of Millennizls 1987-1995; 1. Acoess to Internest refers o the sheme of the populstion with r=liable
Eﬂrl.l'lll:'l"u'|'|"'_i||'—1|"|l rreblle dacs or brasddband—suMicleEnt Nor basic online activities e communicatkon, bq'n'MIng.. Ard B-Commsrce’ X, Sma 'I+1h|.1-l|"|| Uiwis are delined a5 tocal pupul.luu-ﬁ willh
access to smartphone or smart festure phone; 3. Sodal media uiers are defined as users of networking and community based plathorms;

Dizclaimer: The above i only far IHusoration pLUrposs

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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FIVE Structural Forces Fuelling Union
India’s Next Consumption Boom siuat func

o i
| I b Lower interest rates
Estimated to provide NS | iis : expected to keep higher
. - kA ] -n v
benefit of ~r97.000 crore PPt S heet Fate disposable incomes in the

in FY26 ' Easing inflation hands of the consumers
Key Enablers
Shaping India's
Consumption
Narrative

(z]
Estimated to provide 1.4 Estimated to boost incomes

benefit of ~164,000 crore : Upcoming by ~¥3.7 lakh crores
& pay
commission

Favourable
MORSoon

Monsoon to boost Rural Demand

Source; Avendus Spark Research, Kotak Instiiutional Bguities, Tniernal Research
Mote: G5T & Direct Tax benelils menthoned above are projecied numbers for B 2026 The above nfor mation should not be construsd a8 promise, guarantes or Torecast of performance of
Urilorn Consumption Fund
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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. Primary Driver of India’s Consumption Story _

o

India's Per Capita Income has increased The Per Capita Income is estimated to
~2.7 times between 2008 to 2024 increase ~1.6 times by 2030 ;

=1

2008 2024 2030P

Sowrce: [MF World Economic Outiook Cata
Mobe: (F) represents future projections

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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India’s Income Pyramid is Inverting: Union

. . - Mutual Fund

4 A Shift in Consumption Power o
-I:;F:"_ +#
Rising affluence tends to move spending power upwards

Categorization y
i, (Based on income levels) 4

Change in Household

(Households Count in Crores) Numbers

FY 2023 FY Z2030P
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Upper Middle B |
High-Income I 0.6 (1.2 I‘ +0.6
> Rs.44 Lakhs (~% 50,000) '

Middle-Income
sas-aoiis | EEERENREN - <« |HERERERRRRIRRRND -
(% 10,000-50,000)
Lower Middie-Income
(% 5,000-10,000)
Low-Income
i INRNEREE - - HNENENR
{=%$ 5,600)

Total Number of ~32 crores | ~-40 crores
Households
Saurce: Industry Peport by The Knowledge Companmy LLP a5 avaltable on www, duroflesworid.com

Mote: Rate assumed is RS, BBMS for comversion: (P} represemis future projections. The above informabion should not be construed as promese, guarantees of ferecast of perfermance of
Unian Consumption Fund

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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India’s Rising Consumerism uqﬂufgg
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iPhone 365 Mew models like Ford Limited McDonald's menu, FlaySation 3 Limited presence of
faunched in India Flesta launched in India no global campalgns launched a year JW Marriatt,
manths afier USA years afier global launch of Nigw products afier global release Ta| dominated

- ™ — i L — i

Gaming .

% : L - | ! Automoabiles Cansoles o

i I Hyundal luxury models Global menu promodons Play5tation 5 and -
L .1 = S Intreducad In and limited editions sbox Series ¥ launch FOUE Seasans. . Ragts
in Indla simultaneously Riz-Carlton launch
with global launch India at the sams= from McDonald's, globally st once proporties across India
time a5 global debut KFC, Starbucks including India
R S S eSS R S e L R R O e s e e e s e W e R R H

Sowurce: Internal Aesearch
Dizclaimer: Mames of brands used. if ey, ore just to highlight that India’s consumption strength has increased & can not be ignored by Toreignfglobal brands as well
They have besn used only for lustrathve purposes
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Potential Consumption Path  _ gﬂfﬁﬂ

[ L

- -
L) L

India - Expected S-Curve Path (2025-2040)

\ "'o, ' i
" Ex pected / - .
} ( 1» : - )

: Sector Infle :_:tlnn Commentary
: ¥/ \ Period / w ,.a
Automobiles [4W) 2027-2032 4,000-6,000 : 30-+150/1000 Korea 1990s-like pattern
Home Appliances 2025-2035 3,500-6,000 | 20% -80% households Energy access + asplratons
Air Travel 2028-2035 5,000-8,000 I 0.1+ 0.4 trips/capita Tier-Z2 demand surge
E-commerce 2025-2030 3,000-5,000 B% +25% retail market Digltal scaling phase
Fine Dining 2028-2035 5,000-7,000 2% -+ 6% food services market Urban lifestyle expansion
Healthcare/Insurance 2025-2035 3,500-6,000 4% = 8% GDP Financial literacy + health

e B e el L L e B G LT e LGy L Ly L_ﬁﬁd._....._i:i,,.._._._ﬁ,i!aﬁ.. A R e M S Ay

Source: NIT] Aayog. CETC. CRISIL, 51aM. REL KPMG, Internal Research,
Note: The above |t Tor Ilustration purpoce anly, The abowe Infoermation showld not be consirued a< FITI:II'I!|I'.III Quarartae of fargcast of performance of Unlon Corsumption Fund,

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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: Consumption Outperformed The Uﬂ{pl;l
1 Mutual Fun
: . Broader Market In The Long-Term i
: ol 0] .
: ; : : ; :
: s % B Nifty India Consumption TRI | Nifty 500 TRI :
s ’
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3 Over the last 19 years, the Nifty India Consumption Index :
sk &
: has beaten Nifty 500 Index in 13 years :
. Source: MSE o
. Mote: The above chart shows the calendar year wise performance ol Nifty India Consumption TR (thamatic index) and Nifty 500 TRE (broader indax) for the past 19 years Le, from 15 e
. Jandary 2007 to 315t October 2025 and should not be construed a3 performance of the Scheme. *The date for CYTD25 s from 313t Decernber 2024 to 313t October 2025, The above *
3 anatysis k= for flustration purposs only, It should nelther be used for the development or implementation af @n INBSTmMant SIralegy Nor be construedg 25 an Nvestment Advice Lo Any Ry 4
* of & pramise on minimum retums and safeguard of capital. "
3 Past performance may or may not be sustalned in future and should not be uvsed as a basis for comparisen with ather investments, The sbove Information should not be T
- construed as promise, guarantes or forecast of performance of Unbon Consumption Fuhid. Befer slide 23 far the benchmark disclaimer, -
L L

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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- Nifty India Consumption Index vs Nifty 500 o uqﬂafgﬂ

Earning= Per Share (EPS)
Growth % [YoY)

Price to Earnings (P/E) { Return on Eguity %%(RoE) |

2019 114.4 763 7.B% B.4% - -

2020 1755 59.4 7.5% 10.3% -8.5% 32.5%
2021 916 40.6 16.7% 13.3% 142 0% 47 2%
2022 FE 364 17.1% 13.8% 10.2% 11.4%
2023 6.6 29.6 15.1% 14.6% 18.53% 19.3%
2024 53.7 270 20.0% 14.5% I2.7T% 14.4%
2025P 3.0 25.3 15.4% 14.3% Z.8% 2.1%
2026P 36.2 2149 19.£% 14, 7% 16.15% 15.4%
2027P [ 30.9 19.3 15.5% 14.4% 15.4% 10.5%

=detwean 2015 to 2024, Nifty India Consumption TRI has generated an average ROE of 14.7% as compared to 12.5% by Nifty 500 THI. 1

=Bloomberg Estimates suggest Nifty India Consumption TRI will generate an average ROE of 12.4% over the next 3 years as compared to 14.5% by Nifty S00 TRL
Source: Bloomberg : ' SRR : : '
The above chart shows PE, Rok and EPS growth of Nifoy India Consumption TRI {(thematic Index) and Nifty 500 TRI (broader index) for the past 6 years e, from st April 207 % to 31 st March
2025 and shawld not be construed as performance of the Scheme. The above analysis is for |llustration purpase only. It should nelther be used for the develppment or Imolamencation of
an vestment strategy ner be construed as an investment advice to any party or a promise i mHnirmum rewrns and safeguard of capial. (P) represents future projections

Past parformance may or may not be susiainad In future and should not be used as a basis for com parison with other investmenis. The abowve information should net be construed
as promise, guarantee or forecast of performance of Union Consumption Fund. Refer slide 23 for the benchmark disclaimer,
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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BBpen ended equity scheme following consumption theme,
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The R.1.S.E. Framework: Built With An Aim To Hnion

- Grow With India’s Consumption Story o AT e,
X ©

A Framework Aiming to Capture -
o o <o 5 B a6 HOW INdia Lives, Spends and Aspires «.._.&. . do o . s

R 1 S E

Reach Intermediates Spend Up Experience

(Penetration) (Enablers) (Premiumization) {Consumer Services)

: (o (i

Durable Goods Platform Companies SUV Market Tours & Travels

Financing Luxury Real Estate Entertainment
e e S S b S e e R e SRt A e S Rl ~ e T e e o R S s AR s M g =l

5 )

The investment strategy of the Scheme will be revieved from tme to dme and might change considering the best Interest of the unitholders and | the market conditicns warrant it
Howeyer, the investment sirategy shall be in line with the stratogy stated in the 5I0 of the Scheine. Flease refer to the 510 for more dotalls on the Investment sirategy.
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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The Multiple Gears Of Consumption Story Union

Lk Mutual Fund
@) )

- Phormoceutical
& Healthoore

L)1

| Consumer
1 N Duwrobles
Tronsport Y i

i Media &
;| . Entertoinment

Consumer

™ Focused
: E-Commerce
Y. & Fintech

Consimer
Services

PleEss note LhEt the-above [ist s indicative, and the Fund Menages may sdd such other sector/industries which satshy the corsumprion theme.
Thas fund manager may also add other sectors a5 may be added in Nifty India Consumption THRI from time to tme.
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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From Stores To Screens, India’s Consumption gﬂjgl;l
: Engine Is Accelerating ""

- -
o) ; "
India's retail and e-commerce sectors are set to redefine consumption,

fuelled by digital adoption, rising incomes and expanding markets beyond metros

India’s Retail Market Size (T Lakh Crores) India’s E-Commerce Market 5ize (¥ Lakh Crores)
| G @G aE»
i am—

————————— e +.‘..'.+..._ S

" E-Commerce Market expected -
1 o grow 3x by 2030

Retail Market expected
to grow 1.6x by 2030

Source: Industry Report by Redseer Research & Anafysis as avallable on www, meesho.com

Note: India retail market is defined a5 the purchase of products across categories including BPC, Home and Furniture, General Merchandise, fewellery. Blectronics: Feshion, FMOG. Pharma,
Staples and Fresh; The e-commeree mérkel 15 represented in Terms of Gross Merchandise Value (G The above Infarration should not be construed 35 prombee, guarantes of forecast of
performance of Union Consumption Fund. [(P) represents future projections.

The sactors mentioned hensin do nol constile gy recommendation and Unlon Mutual Fund may oF may not Baese any future podithon in thege Sactors. The secliors mentionsd abov'e are for
iflustration purpeses only and should Aot be construed as an msestrend sdvice.
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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From Travel to Taste: Lifestyle Aspirations ,,'-fﬂ,,{ on
m Powering Consumption o

@ ; - : , ®
With time & experience valued like never before, consumers
are expected to reshape India's travel & food markets

Total No, of Air Travellers in India (in Crores) India's Food Services Market Size (T Lakh Crores)

)9 *E
i‘n*i

Y 2020 CY 2025E CY 2030P CY 2020 CY 2025 CY 2030P

e e e

& .ﬁ-l..ir -T-I'n'l'h"E;:”E'!'ﬂ |I.IJ-nr11e-5ti1—: +
International) Poised to
double by 2030

Retail Market expected
to grow 1.9x by 2030

Saurce: BEX Securities, [ndusiry Repar by Redseer Ressarch & dnalysis a2 available on were, curefoodsin

Mote: The food sanvices market Includes out-af-heme cansumption (Including dining aut and taxeawsys) and food delivery. [P repres ents future prajectdoms.

The seciors mentlonsd herein do not constiiute sny reiommendation and Undon Mutual Fund may or may not have ary future pesiifion In these sectors, The seciors mentloned above are
for illustration purposes onfy and showld net be construed a5 an Mvesoment advice.

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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From Smartwatches To Smarter Kitchens: Union
India's Premium Upgrade Is Taking Shape N s

() ?-
. . : . 5
Technological Innovation & Evolving Consumer Perception
are expected to Drive Growth Across Markets
India’s Watch Market Size (T in Crores) India's Major Kitchen Appliances Market Size (T in Crores)

GED dOD €D

=il ol ol -

Watch Market expected to
_ grow =1.7x by 2028 J
. =

.-""'E'iajﬂr Kitchen Appliances Market )
i expected to grow ~1.8x by 2029

Saurce: Ethos Annual Report, Indusiry Beport by Redsesr Research & Analysis as available an veww Ig com

Mote: Major Kichen Appliances incudes dishwashers, microwases, water purifiers, chimmneys, hobs, and bulic-in kicchen. (P} represents future propections.

The seciors mentlonad horeln do not constliste sny recommendation @and Undon Mutual Fund may or may not have any future pesifion In these sectors. The seciors mentioned above am
for illustration purposes only and should not be construed as an Fvestment advice.

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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: Uni
: JNNion
b4 L L ] L L
: | Unfolding Premiumization Story Mutual Fund
: &), = )
& @ Ly :
: As consumers seek better quality, experience and status through what they buy, 4
- -
3 the premiumization extends from everyday essentials... 5
L 5 -
» | e
! &
: Retail volume trand of Air Conditlonars v Air Coolers il Market Size of Detergent Powded ve Liquld Detergent | Marker Sire of Pramium Baaury & Personal Care v Mats 3
4 | -
& (Fatal Sales indesed to 10085 on ©V12) iviaricet Seee Indexed o 100 .45 an ©712) (Maroet 5o indexed to 1000as on $¥13) #
- 1 L3
- | &
;i Ee | Lass | :
3 w1 s sag - see :
e F i F |- b ? 25p »
= | i wi g :
L L s’ o | P | - .
2 M § e e e My~ *
* el L et L s L *
3 e - ’ s PO M e el :
s e L 16 154 ‘* i * o L o AT &
: 5 ik ll._? — S b 4 = . B — T, — TR -'"-.----r-l.i:ll-.l-'? -I ’T :.
- too jog M T = i TR Y L= =" T A * ¢ SR T e R e PR oF L * "'“-'T:-:"-'ﬁ AR o -
i |+ B LT .y e ] O TR DS CEN] 1M 1) VS0 BST e e i) 07 MA@ ¢ 100 .
] i
z DL i gEe e W et Wt T e PR i ow TEoCwTTE e SRy sl a3 ) = oy o oW W B E B 1 T
$ 5it b & D bW h B0 6on a | G°6 &8 6 EE B & & 8L | brB—bE =& m 58 BB 1 $
& 1 &
> &
s e Afr Cancitiones wee AirCoolors s Drgrmiurn Besuty and Personsl Care  --- Moz + Masthoe :
3 | :
b | L4
L] 1 . . L
- | " - 1 il
* Sale of ACs have grown | Liguld detergenils (premium) / Premium beauty and personal care s ) e
3 3 Bx over CY12-24 market size is up 18x over CY 12-2 growing much faster than mass *
: 4
[ o
L L ]
" L
2 Source: jefferies Report :
b4 Mote: M.t-r.:-l.'.gn los Bbebwioen WMass & Premdum t.lll-gcll‘i.l. and are rn-l..'ll:n-l!f | SN sl A% compared to prEfmium ga-n-d: &
3 The sectors mentioned herein do not constituts any recommendation and Union Mutual Fond may or may not have any future position in these sectors, -
* The saciors mentioned above are for [Husirarion purposes enly and should not be construed 28 an Imectment sdvice. .4

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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: x Unfolding Premiumization Story Mutual Fund
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: ..to big-ticket/high-value purchases driving the consumption .
» -
- "
4 Share of SUVs (premium cars in doemesdc PV sales Trand of change In roam rates |n different hotel Segrments -
: .
& L
: .t e ol T
& i L]
- 18 & A -
E F0 16 : E
: 60 14 | 4
+ 50 12 ! {50, >
: 40 L Lt '//- I8%: E
- H I-.
: 30 T | actes (380 :
% § i .
4 24 & 4 4
: 10 $ 2 | :
o d ] &
: 0 i i :
s d T W W P . OO & & e e ] é Yy ' d Flvetar Four-star Thinse-sTar -
- = = ae= = F el e = =~ ' | | *
: belf R AL R R Bk ERE :
; Share of SUNs (Premium cars} in Passenger vehicle sales Brvio lFras b4
o ¥
* Source) SIAM, lefTenas :
: J— S :
: Share of PV demand has seen Rooam rates |ncreased highest (+H60%) 4
* a sharp shift towards SUVs over past & years for most Premium segment >
- *
: 4
- A
3 The sectars mentioned erein do not constitute any recommendegtion and Union Mutusl Fund may or may ot have any future position m these s=ciors. .4
2 The sectors mentionsd dbowe are for illustraton purposes onky and should Rol be CoNSIrLed 38 an [esiment advice, *

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Investment Process o Mutual Fund
s ]

&)
<

e The Investment Process is divided into two parts

» Stock Research Process: [t includes New Stock Selection and Monitoring the existing stocks

* Portfolio Management: Based on research, portfolio is constructed and rebalanced regularly

Research Process Portfolio Management

-t s il

= Portfolio Construction
« Rebalancing Portfolio for New

= Monitoring Existing Stocks .
Information/ Development

= Considering & Incorporating
* New Stock Ideas

* Mew Stock [deas

This i the curreént imvestment process) philosophy It may change without notics. Investors are requested to read the Scheme Infarmation Dooument for décalled process.

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Investment Process: Portfolio Management ngu{grg

Corporate Interactions / Annual Reports / - x
Sell Side Research / Others - BACKDROP

NMacros

.. Understand Business Government Policies
EI:EI-I'!!:H'I'I:,.' _

Regulations

fo

Camvicion

Bullding Glabal Bvents

Assessing Management/ Judicial Actions
Promoters Business Palicics

Due Diligence Interaction ! pe

with Industry Players, . Others

Custormers, Dealers et

... RelrvestmentOppartunity Tt
Growth Prospects

e
Valuations: Absolute & Relativo: ‘I!'!-hu'-ﬂ e }
Understanding Source of Return o m;rﬂ-hm

ﬂhll- uhn e snamine
Fnancials: Dividend Policy,
ROE & Growths

Select Stock Ideas For Portfolio

[ e ER TR R R L R R R R N R R E S R R SRR R R R E R RN TSR RS RS SR E R SRS R R ER R E

-0 0 8 R0 - R R R R - R R -

Thi% & The current mvasTment [.H'UI!I‘!!." pr'lll-ﬁl'l.u[.‘l"ty' I Py chanos wWithout notloe. Invedlors are requesiad 1o read [he Scheme Infommation Document for decsiled process.

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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.. Investment Process: Research Process L'fni on

s *%* Mutual Fund
Resizing the Bets Portfolio
« Incorporating new « Selectivity
information & Stock ideas * Scrutiny

* High Conviction

!

Independent Stock Selection

Risk As t
S Sessmen Suitable for the Fund

« Focus on total sectoral
active exposure &
diversification

» Take Defensive Bets

Probabillistic Approach

4 Expected Return

Sizing the Bets
ki
i - e - l—
Understanding J,-"’ * Earnings Progression Y
Sources of — 1 * Valuation Changes

. * Dhvidenda
Return = L. '

This is the current Imvestment process/ philasophy and can change fram time ta time. Hawever, the same shall abeays be a5 per the strateqgy mentoned in the
Scheme Infarmation Document (SI00 of the scheme. Invesiors are reqguested bte refer te the SI0 for more detalls on the Investment Strategy of the Scheme
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Fund Facts* Union

OR EE_, Mutual Fund
@ i

Scheme Name Union: Consumption Fund

NFO Opening Date 1 D-eeernher EDE {Menda}']

NFO Closing Date 15 December 2025 (Monday)

The Scheme h.!E two plans viz Regular pl.an & Direct plan. Both plans provide twe options for
Plans & Options investment - Growth Option and Income Distribution cum Capital Withdrawal (IDCW) Option. Facility
under IDCW option: "IDCW Reinvestment”, "1DCW Pay-eut" and "IDCW Transfer" are availlable.

Mln1n'rum ﬁ.ppllcatlnn .ﬁ.nmunr T [H}EII and in rnultlpies of 'I thereafter
Mlnlmum Add n:mnal Investment: 1, Dﬂ'ﬂ and in multiples uf 1thereafter

Application Amount

Benchmark Nifry Tndla Consumption TRI#

Fund Manager Mr. Vinod Malviya, Fund Manager - Equity
Mr. Ean;ay Bambalkar, Head Ecjuity

1% if units are redeemed/switched out on or before mmpletmn of 1 year from the date of al!ntment

kv LG Mil if redeemed or switched out after completion of 1 year from the date of allotment of units.
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Note: *Pleasa refer the Scheme Informatlon Docurment for compiete gerais. #refer the next siide for benchanark disclaimer,

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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.. Disclaimer . gﬂfﬁ.ﬂ

#Benchmark NTFTY India Consumption TRT & NIFTY 500 TRI disclaimer: The "Product” offered by "the issuer” is not sponsored, endorsed, sold or promoted by NSE
Indices Limited {formerly known as India Index Services & Products Limited (TISL)}. N3E Indices Limited does not make any representation or warranty. express or
Impled (including warranties of merchantability or fitn=ss for a particular purpose or use) and disclaims all llability o the owners of “the Product”™ or any member
of the public regarding the advisability of investing in securities generally or in the “the Product” [inked to MIFTY India Consumption Index & NIFTY 500 Index or
particularly In the abilicy of the NIFTY India Consumption Index & NIFTY 500 Index to track general stock market performance in India. Please read the full
Disclaimers In relation to the NIFTY Indla Consurnption Index B MIFTY S00 Index in the Schame Information Docurmnent,

_
LT

Disclaimer: The views, facts and figures in this document are a5 of 31" Ociober 2025, unless stated otherwise, and could change without any notice,
The sectars mentioned herein do not constitute any recommendation and the scheme may or may not have any future position in these sectors,

The information provided herein may include statements/data of future expectations that are based on current views & assumptions & imolves nown/unknown
risks & uncertainties that can cause actual results, performance or events to differ materiaily from those expressed or implied,

The information in this document alone is not sufficlent and should not be used for the development or iImplernentation of an investment strategy. Nelther the
Sponsorsthe AMC/ the Trustee Companyd thelr assoclates! any person connected with it, accepts any lHability arising from the use of this information. While
utmost care has been exercised while preparing this document, the Sponsors/ the AMC/ the Trustes Company/ thelr associates!’ any person connected with i, do
not warrant the completeness or accuracy of the Information and disclaim all labilities, losses and damages arising out of the use of this information. The
recipients af this material should rely on their investigations and take their own professional advice.

Statutory Details: Constitution: Union Mutual Fund has becn set up as a Trust under the Indian Trusts Act, 1882; Sponsors: Union Bank of India and Dai-ichi Life
Holdings. Inc.; Trustee: Union Trustee Company Private Limited, [Corporate Identity Number (CIN); U65523MHZ009PTC198198], a company Incorporated under
the Companles Act, 1956 with a limited lability; Investment Manager: Union Asset Management Company Private Limited, [Corporate Identty Number (CIN):
Ue5923MHI009PTCI98201], & company iIncorporated under the Companies Act, 1956 with a limited liability. Reglstered Office: Unit 503, 5th Floor, Leela Business
Park, Andherl Kurfa Road, Andherl (East), Mumbal - 400052, Toll Free Mo, 1B002002262/ 18005722268 « Mon Toll Free. 022-67423333 » Fax No: 022-67423402

« Webgite: wwnw unionmf.com « Email: investorca re@®unkanmf.com

Please refer the Scheme Information Document for complete details about the scheme, Copy of all 5cheme related doocuments along with the application form can
be obtained from any of our AMC offices / Customer Service Centresd distributors as well as from our website www. unionmf.com,
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MUTUAL FUND INVESTMENTS ARE SUBJECT TO MARKET RISKS, READ ALL SCHEME RELATED DOCUMENTS CAREFULLY.

Mutual Fund investments are subject to market risks, read all scheme related documents carefully.
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Thank You
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Mutual Fund investments are subject to market risks, read all scheme related documents carefully.




