From aspirational choices
to lifestyle upgrades.

%4 LIC MUTUAL FUND

T SM iy EAT CiAdad) B .:I

It's all part of India's growing
consumption story.
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Changing face of Indian Consumers

L .
About 6-7 luxury \‘\\
cars are sold in
India every hour
PR
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More than 5.6 Lakhs
mobile phones are
bought every day
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=49 000 Two \

wheselers are sald |

! every day ,}'
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(Hs 4 crore+) ara |
sold daily

e

LIP1 transactions \

worth ~Hs. 90,000 |

crores happen daily J

Gold purchases in
India stood et i
~5,68,000 kqs in
2024
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@ LIC MUTUAL FUHD

~ 600,000
passengers travel by |

air in India every
day
P

~ 580 million \"\
gigabytes of data

gets consumed
every day ’/

Over 20 high end \'\
phones are sold |
every minute in India

™

Sparce IACF, Ancrack, SPCE LIC MIF Roscarch. Wore: The st cammisdos one tor the purpose of osradion of chome and shoold mot be commrocd as & rooommencasion,




India Consumption — A multi decade story ® Lic MUTUAL FUND

Investor value creation would happen by capturing the

changes in underlying consumption mix
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Consumers are moving beyond ‘Roti, Kapda, Makan’ e ucurusrum

Wallet share of discretionary consumption is structurally on the rise.

We expect this trend to gain momentum

Food, Baverages & Tobacco Ezsentials (howse remt, clothéng, utilities) —— Discretionary
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What is driving
these changes?
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Demographics @ LiCMUTUAL FuND

India’s working age population as Population - Generation wise

% of total population

breakup

Lilenl GEneraton &

Baby Doomers,

Gen Alpha, Age - 61-57 Years
Age-0-12 Years

Ganeration X,
Age - 4550
Years

Millenials,
Age-20-84 Years

&R I,
Are-15-78 Years

Gen £ and beyond may comprise of ~50% ot

India’s Rising Workforce: A demographic
dividend driving growth beyond 2040

Surn ILUIN Werkd Popaistion Prospeds, ndeDetebil, Macrpsetis Bisaand. £ bt

the workfarce going ahead




Rising Income & Wealth effect @ Lic MUTUAL FuND

India’s per capita income likely to

Average salary/month (INR)
grow as projected
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Rising income is a8 key driver of shift from Essentials to Discretionary Spending I




Rising Income & Wealth effect ® Lic NUTUAL FUND

Higher income cohorts growing Buoyant Gold & Equity markets

faster

creating positive wealth effect

Household Wealth {USS5 Bn)
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Rising Income is a key driver of shift from Essentials to Discretionary Spending l
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Discretionary consumption set for rapid growth ®' Lic MUTUAL FUND

India’s per capita income at a ndia likely to add 1/.9 crore

point where China was in 2008

pa‘*nnlﬁ INn consumer cohort

India per capita GDP at inflection point ' ]

Estimated Increase [Decrease] in population between
25-64 years of age by 2045 |in crores)
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Increasing consumer cohort, rising income and changing patterns are likely 1o
create a multi-decade discretionary consumption opportunity
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Discretionary consumption set for rapid growth ® LicwTuAL FUND

% share of household spends by
income segments across categories
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create a multi-decade discretionary consumption oppertunity
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@ LIC MUTUAL FUHD

Changing consumer behavior

en Alpha
{2013 anwards)

Gen Z (1996 - 2012)

Gen X (1965-1980) | Millennials (1981-1995)

Preference tosards | \ | Vs il Emerging préference via
- - I H'Eh parental influence

pirermiiim prodicts
LA t Low (influenced by farmily
Cost consciousness High Moderate | Liovwt spending)
: MNative (ARSVR, voice,
oo High Very High i
- gamified commerce)
Comfort with credit for : Indirect (viz parental digital
; Lot Moderate H
aspirational goods e igh wiallets)
Brand loyalty vs. openness g Low loyalty, high High experimentation,
Highloyatny BGSRE S—" experimentation brand gamification

o new brands
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Gen Z to drive discretionary consumption surge @ Lic MUTUAL FUND
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@ LIC MUTUAL FUHD

s B Why Consumption
W Now?



Consumption - Set tor above trend growth over medium © LIC MUTUAL FUND
term?

Low Faod |Inflation

Cantral Fay Cormmisson followed by
Low Interest states

Rates/L ouidity
State cl=ction- UFSTNSWE related
Direct Casa Transfer G5T Rate Cuts welfare spaading

2020-21 2024 2025 2026E J027E

High Food Inflation = Tha coméined effect of lascud, GST ratonalzation fower
intarest  rates, Pay commasion showd Bad fo hegher
dfsposatala imoome and ravive consivnpin o the aooaamsy.

Retall Credit Showdicwn = The combination of tax cuts and the implementation of the
Pay Commisson could polentially imect an adcfitional @ 5 iakh
crare ito the hards of consumers

= These dovers are expected to boost demand for consumer
dlacraticnany sopace

Saurce: LIS MAF Boscorch, The extimatss proviged abows ars for Bustration punposcs only and snould not be considored o5 cxact, fing’. ar guarandecd vilues



@ LIC MUTUAL FUHD

Presenting

NSUMPTIoN FUND

An open-ended Equity Scheme following consumption theme
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LIC MF Consumption Fund

o Actively managed
portiolio targating
companies benofiting
from India's
cornsumplion trend.

MMinimum 80% atlocation
to sectors aligned with
the consumption thema.

Pfimi i definad
walght of 80% to
Consumption theme

Floxibility for

balance 20%

Flexibility te invest up Lo
20% ounside the

consumption thame
across sectors,

May include select
companies {e.9.,
financial sorvices otc.)
that support
consumption growth.

o Top-down approach

driven by
macroeconomic factors
and industry/thome
Opportunitios.

Invastments Tocused on
sectors engaged in or
oxpacted 1o bonofit
from consumption,
basad on growth drivers
identified by the

Top-Down Approach

@ LIC MUTUAL FUND

Bottom-Up Approach

« Bottom-up approach to
identify companies that
would potentizlly do
well.

Focus on business
fundamentals. industry
structure, Management
guality. financial
strength, and kay
earnings drivars.




Consumption opportunities go well beyond FMCG ' & uesruacruo

Z8.8%

O FMICG Auto Telecom
= Diversified FMCG
Packaged Foods ) Eftil‘rty v:r:»fii? ? * By & ommerm - Telecom - Cellular &
. Fﬂfﬁﬂﬂ?l CE:E o 2/3Wheslers i :;:;:ﬂ & Catalogue Fixed line services
— EIE"IHEFIEF
DéstiBarias * Diversified Retail
+ Tea & Coffes » Hotels & Resorts
= Other Beverages Healthcare

10.1% * Hospital

= Residential,
- ﬁm,.lemllerf& B Commercial Projects
Etm a5 LT
* Paints
Consumer Electronics

* Integrated Power Utilities

® Nifty lndia Consumption lndex includes companies across diverse sectors bayond traditional FMCG.

® |nvesting in these sectors provides diversification and opportunities to capture cansumgtion-driven demand.

Sourcel NRy indioes, Lata a3 on Jotk 5'.‘|.'ﬂ.-.‘.'l'|"'b'l.'.‘ SUES, SCCLONS ropeosItiod aUCKT are Based ca AMFP claesifieation aond ave for ity Incte Consumpnion indcx So0teny) S ockis) S Esuona)
ivmin i umedl slove are foe U poipose of daclosure of U soniifolio of L Soisasss) aind shioudd mol be comsbooed @y recoimoiendsiion The N raaisgens, sy o Ao (ol Lhoos v 0o fold Lhe

scctonSsto ck momtianod, o 4imc 1o Limc
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r______________________________________________________________________________________________________________________|
Nifty India Consumption Index has low overlap with broad indices W LIC MUTUAL FUND

' Investors looking to take exposure to companies in consumption space may want to look beyond the broader indices l

- il = ditty India
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Nifty India Cnnsumpticn Index has outperformed broad indices W LIC MUTUAL FUND

Rnlling Returns Calendar Year Returns (%)

® Nifty 50 TRI ® Nifty 500 TRI ® Nifty india Consumption TRI Diater: TRy 30 TRE - NTor-300 Tt Cl}nr::_lr::;:i.:anHl
: Cy2se 5.23 2.50 7.14
£ - # CY24 10.01 16.11 19.60
- a5 uh
- o CY23 21.36 26.99 28.03
2 ' cY22 5,71 4.26 8.55
B = AFAM 2559 31.60 2082
= CY20 16.09 17.84 20.45
cY19 13.48 8.97 0.55
CY18 4.61 212 1.06
cY17 30.35 37.76 46 83
CY16 4,39 5,12 1.37
CY15 3.0 0.22 8.98
' e CY14 12.90 19,30 31.53

3 YEARS L YEARS

j2F Agtura are CAGE (Compound Anvualiced neturma). Fast performanse may o gy not be puttsings in the
ng retume for the period mentoned nge the iscapiion of Mty Indka Cansemption TR i, 15 lan 2206
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Investment Strategy - U.P.L.ILET.

It

URBANIZATICON

Foous on Quality-of-Ufe enhancers =
viz Conveyance, Travel, Education,
Healthcare, Indurance &t

INCOME Egé

As disposable income increases,
share of non-essential and
discretionary items Qoes up.
Basiet shifts from needs to
WRANE, Speriences,

Mlzase soter 1o me Senome lnlor mation docenont of 5 SoNCIS IoF O i0etd 89301 S 0CRNI0 N AN IMCIDT AL AT SN0 Gy

|P

PREMIUMIZATION
-l‘plp-ritinn B afluance driven
SRnEumEEEn
Premium segments axpected to grow
facter tham normal segrnard ﬂt'ﬂ'ﬂﬂ“
Fee aloohobc beverages, spparels,
travel. dinng out etc

FORMALIZATION
& CONSOQLIDATION

CansumpUinn partsms changs from
un-organized 1o organized,
unbranded 10 branded.

@ LIC MUTUAL FUHD

&

LIFESTYLE

Corsumears mover bayond basie
naeds o Ifestyle statemsents viz.
Bigger. spacious houses with better
amanities, Lmeuny Cars, Loy
walches, iphones

T

]

&

TECHNOLOGY
(DIGITIZATION)

Onlire thopping, QCOM, onling
gaming, Fintech.

20



U - URBANIZATION # LIc MUTUAL FuND

Rising urbanization to drive

- : ; Rural Lags Urban in consumption
discretionary consumption '

3,500
=
.1?.-: .131-. 20 S 23l oo B 75 I 1o I sas 3 =i A Zoe
PR 1774 bt
[
= 00
& opoo 82 W44 :
I B0 T 7% . = BE 2 ] 3 F ¥ E i r': E
= '-u — I':. 3 I'I
. Lcpsambde 1T AT e T FMILTS ek
EFpEMENLnE
1951 1961 1971 1981 1991 AW 20311 A1 M3E

Sourcg: Baromaoeitar, DENC . Cosmipang dofg,. Morgon Shanloy Reeganch

B Aural population W Urban populaton

Urbanization brings better access to jobs, education, and healthcare, leading to higher incomes and greater purchasimg power
. This fuels demand for discretionany goods like electronics, branded apparel, travel, and entertainment, Insurance, Heathcare atc
2 Urban consuners are increasmgly cpting for premivm ang branded products, especially in Tier-ll and Tier-Il cities

Source; Gaobdman Sachs, The sstimates prowidcd aboes are for Sestrtion gurnposcs cnly a0d scuwda e be consiacred a5 canct, Snal o guarartcod
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U 5 URBANIZAT'ON ¥ LIC MUTUAL FUHD

Urban Household Spending Rural Household Spending

Household

SEMVICES,
21.2% Food. 50.2%
Health &
Education,
10.8%
Health &
Education, Durable,
1. 6.9%
1 FMCG, 5.1%
Durable. 7.7% Clothing Footware,

FMCG, 4.9%

6.2%

KB, PR, LG E plesearcl

i



P - Premiumization is THE TREND..... ¥ LIC MUTUAL FUND

Air passengers and AC train
passengers have grown while Non-AC
train passengers have seen degrowth

Luxury watch company has seen revenue

rising higher than mass producer of watches

350 Alr Dzzzengerns AL Trairs passengers slion-AC T3ins passengens Luzurny watches

“azs and mid-priced watches

nn [FY14 indexed to 100 o
an: Y T o TN (FY17 revenue 385

indexed to 100}
350 307

243

0 100 04

FY17 FY1E FY10 FY20 Fy21 FY22 FY23 Fr24  FY25
FY14 FY15 FY18 FY1T FY18 FY19 FY20 FY21 FY22 FY23 FY2d4 Fr25
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P - Premiumization is THE TREND..... ® LIC MUTUAL FUND

Share ot SUVs (premium cars) in Declining trend cbserved in 75-110cc
Passenger vehicle sales on the rise bikes in total 2W sales

24



L - LIFESTYLE - Then & Now

- -
Focus on Value for money
. =5

Small Cars- Focus on Millage

Prefer Smaller and (Uheaper

homes- Value over locati

Prafer to invest in Gold

Bought clothes from local stores

or stitched them via taillors.

Home-cooked meals occasional
dine-out at family restaurants.

Watched mowies in theatres or on
cable TV

@ LIC MUTUAL FUHD

i
Focus on Brand perception ERARD
--

SV, Electric Vehicles, ﬁ

- 155

Prefer luxury home at right
location —Value comes second

Prefer Luxury lifestyle goods like

Luxury watches & Bags r -

Shops online; prefers fast fashion ﬁ

and brand variety.

Regular use of online food delivery

apps, and quick commerce apps E—"I'-'
for snacks, beverages, and ready- &=
to-eat meals.

Subscribes to OTT platforms;

consumes content on mobile and
Frefers binge-watching.

25



180 imeba M o e U35

| - Higher Income cohorts to drive discretionary © LIC MUTUAL FUND

| 2023 - Housghaid by lncome Satmution | | 2034 -~ Housshold by kcome distibution | § 2031E — Household by income distribution §
- T Lt & L & L & L R L % L R L o F o L )

Number of housshold: TEE.1mn i f fourner af ouzctoid- W13 Avr

i

o o

Number of houmshoid: 360 5mn

i ; ctigeepiyia I S I I sl ock i

I GLP Pgr Capita: 51451 1 i EOF Per Capits: 31719 i i 2P Per Capita: 55,241 1

R ————————— R —————— | [P —————————————
FEEE R AFEERE R LLEE LT T T
i . i . i .
T Numeerof 3 . Mumbero o T Mewmerof g
T L ' noucohoid D
5 " = = - "

Spmmenmmenmn®

"mrmamnrmeee® 15‘ LI EITEES T ] 1?‘

-~ CAGR CAGR
bawa 35,000 im | " T % \ - I_IW'E

20, 000-25, 500 13% ook ity

.,

B 000~ 1.0, 000 | 32% e —u 34% =5 34% =
|
{0-5, 000 555 } I0% - = B 13% \_ -
|

Source: orgen Siailey. e sslimales peosialed stovs are Sor Dos st lon gy poses ealy and’ sdould not be consider ol o exscl, fngl. or guaranissd values
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F — Formalization & Consolidation - Organized Retail to benefit o) Thc MUTUAL PUND

Retail Industry- Organized retai

89% of India’s Pepulation is

underserved by organized retail penetration

- L
I 100 = i
i o0 I
| :

BOS i
§ " i
| TO% 65.30% i
|

TE . 1
y B 5% :
[] -- A5 I
I ]
§  an 34 T0% |
|

= [

o}

: i
= « :
100%

| i
ik ]| :
i :
1 nilia g - :
Miore than 5 Siores i i
I B Drganizad reta Norg ad Bais J

L1

sauroe; organ Stealsy Boscarch
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T - Technology adaption

@ LIC MUTUAL FUHD

Online shoppers m indsa [USSkn)

15-20% SO0-550

CaGR
350
3 .
2022 2025 2030E
India iz home to the world™s Znd largest online shopper

sudience, behind Ching's 9008+ shopperd. US is 3rd
with 20084+ onling shoppers.

Source, Osn & Co

resodich, The sstimatss grovied abows aee for dkistrztian

CaER
2z

350-380 N

-6
120-130

Fa i FiFd 20T

200 E
GROCERY @ Hon -Grocery

BZC e=commerce i5 slated to grow nearly Gx
its current size

i

[25-73)

E

Ondine Food Delivery GMV [USSEn)

3580 CheR  CAGR
4-5x g I L

2% 15%

o5 ooty gnd skould not be consideren 33 =xact i
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Portfolio — Key inputs #  LIC MUTUAL FuND

Principle - What we track Why it matters

Consumer Insights Change in Consumer behavior (Preference, trend, brand loyaky) |
~ '
Moat/Differantiation Many consumer categones are crowded, differentianon, scals, i
| r 2 distribution, brand, switching cost for customears marttars. v
Mi'g-'_“_& Cost structure e Input cost sensitivity, operational scale, channel margin, promotion .-l_
sensitnaty spending, supply chain agility — critical when competing with price
i 4 b | e T I F
| i i 1 - e i i :
[n::_“ Montoring- Lead Consumer sentimeant (consumer fesdback on social media’Ecom), |
€ SRS r footfall, brand equity acceptance, inventory turn trend.
b F
Rigk Man?mring Input costs, supply shocks, regulatory shodks, aggressive |
1 r compatition & Price war
1l N 4

Please rafar to the Sohema Information document of 1he scheme Tor deralled aszet sfocataon and nvestimeand strategy,

I RRRREREREREREREET | 29



Portfolio Construction A, Ly A—

UELLEL

3

Qualitative Filters —

* Focused Consumption: viz Per capita
dizposable ‘ncome growth,

Quantitative Filters = Sticky business/Moat

* Revenue Grl:lib'th bEttE-r ‘tl'IEI"I the * Humpess Mixe viz Online va O lina

insl GDP growth,
s ! et RiEk ManagEmEnt = Consumer Bahavowsl Change Heach:
Pan-ndia or TierdlAll expanson

o S ; *  Innovstion; New Categorias, MNow
Stable or improving Cperatirg Margin ‘ Product launches, or New dalivery

platforms

* High ROEF ROCE

Portfolio Construction

L ] [
Plvass refar fo the Schene farmation docwihedat af the scheme lor dedailled asset allocatiom samd nvestaueent afrateny.

ﬂ




Why iInvest in LIC MF Cunﬁumptian FUI"Id ® LIC MUTUAL FUND

Direct Play on Indiz’s Growth Engine

Invests in companies benefiting from growing
consumplion in India, a space which fuels India's

growth.

Resilience Across Market Cycles

Consumption remains steady even during economic
slowdowns and global uncertainty.

Capturing India’s Consumption Revival

L
U.P.LILF.T. - Driven Strategy ;
strategically positioned to benefit from msing
discretionary spendimg driven by tax cuts, low
I interast rales, Fay Commisson payouts, and

wiglfarg-led demand.

H Focuses on Urbanizadon, Premiumization, Lfestyla
.ll_l upgrades, rising ncome, Formalization, and
Techralogy adoption,

Diversified Yet Focused Portfolio g Quality Market Cap-Agnostic Strategy
. Actively masnaged portfolic o=ering broad exposure Irvests across large, mid, and smal caps with a
to the sectors related to consumption. J focus on companics showing high Relurn on Equity

[ROE), and long-term growth potentlal.

31



Who should invest in LIC MF Consumption Fund @ LIC MUTUAL FuND

Consumption Trend Seekers A Partfalio Diversifiers
|deal for those looking to tap into India’s . Suitable for inwestors aiming to complement core

consumption boom driven oy rising income, equity holdings with a consumption oriented
urbanization, and evolving Ifestyles, . thamatic fund,

Long-Term Growth Riders Irvest ors with High risk uppuﬂ‘le

For investors who are comfortable with markeot
valatdity and sesking retwias from discrevanary
consum plion growth.

Surtable for individuals with &8 54+ year herizon who
want Lo benefit from multi-year economic and
Iitestyle megatrands.




Fund Facts € LIC MUTUAL FUND

Scheme Type
An open-ended equity schame following consumption thama.

Invastrment Objective

The investment objective of the 5cheme is to achivve long term capital appreciation by predeminantly investing in
equity and equity related instruments of companies following consumption theme.

There is no assurance that the investment objective of the Scheme will be achieved

Asset Allocation

Under normal circumstances, the asset allocation pattern will be as Tollows:

Indicative Alocations [% of Taotal
Instrurments Assets)

Minimum Marxirmum

Eguity arnd Equity related mstruments of comipanies followmg corsumption i g

ki e P 4 P B 100,
Lheme.
Equity and Equity related instruments of other than above companies (i ol
Zebt® and Money market instrurnments 9%, . 2
Units issued by Real Estate Investment Trusts (REITs) & Infrastructure vestment - 105
| rusts dlrvd | 5l ey

"Dslat aecuritien include secumismed ekt II|'.|‘|| 0%, For datalied Assst Allacation Patters [Hleane v Sihes e

| ewr Pl oy D acadimmal :':|||.-.:|].
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Fund Facts @ LICMUTUAL FUND

Minimum Application Amount

Duwring New Fund Offer:

Application Amount/Switch in - Rs.5,000/- and in multiples of
Re.1 thereafter.

SIP* Amount -
Draily — Rs. 100/- and in multiples of Re.1/- thereafter.
*  Monthly - Rs. 200/- and in multiples of Re.1/. thereafter.
«  Quarterly — Rs. 1,000/- and in multiples of Re.1/- thereafter

=51F Srart deta ahal ba afer fe-apening dete of tha schama

Mr. Sumit Bhatnagar Mr. Karan Doshi i et
Fund Mansger - Equity Fund Manager - Equity e el
—_ | * |t units of the Scheme are redeemed / switched-out within Y0
r Benchmark Index

days from the date of allotment:

Nifty India Consumption TRI (Total Return Index) a. Uoto 12% of the units: No exit load will be levied

Ml Additional A o b. Above 12% of the units: exit loed of 1% will be levied
Additional Purchase - Rs.500/- and in multiples of Re.1/- * |f units of the Scheme are redeemed / switched-out sfter 90
thereafter

days from the dste of allotment: No exit load will be levied.

[



Product Labelling @ LICMUTUAL FUND

Scheme & Benchmark The product is suitable fox " Firsi Tier Benchmark -
Name investors who are seeking® Scheme - Riskometer Rizskometer

r.-.nl.ll.-ll AR arSCIATEI N O

Fesr Tier Benckhimaak : = lsesirment o edor Manthy inoeduity
ancl eCuaty mel abed insiranents ol
Hl'l:_.' Inclia Coray mptica Total e e l- L b ;

compamnes Tellowing consumpiion T A OF W SRS (3 Wiry Bigh Thoe gl oof i Barvistreaelt 1 Wy Mg
Raturn Indax TR themsa

*Investors should consult their financial advisers if in doubt sbout whether the product is suitable for them.

#The above product labelling assigned during the New Fund Offer (NFO) is based on internal assessment of the scheme
characteristics or model portfolio and the same may vary post NFO when the actual investments are made. The Benchmark
Riskometer is based on the avaluation of constituents of the Benchmark as on 30th September 2025.
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Thank You

To know mare. please consult your Financial Advisor @ Call Toll Free e 1800-258-5678
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LIC Mutual Fund Assel Management Ltd. Hﬁ%
- ey

Kindly wisit our website f re info: ] CON
Invastimant Managers to LIC Mutual Fund Sy our website for mere info: wealicm.com
Irdustrial Assurance Buiklirg, 4" Floor OR e
Opp. Churckoate Station, Mum bai - 400020 Scan QR Code E

Connect Witk us! ﬂ FLIC Murtea| a'l ICM Ltunl @ {eampany/LICKMuiual G 1800 -258-567 {‘:I wis licmf. com

MUTUAL FUND INVESTMENTS ARE SUBJECT TO MARKET RISKS, READ ALL SCHEME RELATED DOCUMENTS CAREFULLY.




